Abstract
Introduction
Man's tenure on this planet has distinctly been characterized by two elements, mainly trade and migration. The former has led humans to move from region to region in a bid to access better opportunities as well as selfbetterment. Immigration today is looked upon differently given its tendency to be wielded as a political tool however separate from politics; immigration has long been and continues to be a central aspect of society. The British Empire stretched beyond the shores of not only England, but rather Europe as a whole as Britain made its presence felt in countries across Asia, including India, Malaysia, Hong Kong to name but a few. In addition to Asia, the humble island controlled regions in Africa, South America, Australasia as well as the Caribbean. Whilst this foothold eventually declined in size, the economic benefits brought about by colonization continued to be reaped in modern England. Britain's once diverse 'portfolio' of countries has come to be reflected in its make-up as the country now boast a rich multicultural and tolerant society which is venerated and admired across the globe. Despite its relatively small size and economic setbacks experienced over the past few years, the British economy continues to be counted amongst the world's leading economies, whilst competing with the likes of Japan, China and the US.
In view of this, the following research looks to discover and explore the relationship between migration and trade specifically within the context of two countries, mainly the UK and Turkey. Turkey is strategically located at the gate of two prominent continents, serving as a bridge into Asia Minor. Turkey's position within the EU continues to be contended however the country has a long and shared history within its European counterparts due to the Ottoman Empire; since then, Turkey has been central to trade agreements and agreed labor migration into countries such as Germany and have come to play a pivotal role in the economies in which they are present.
In light of this, the overarching aim of this paper is to uncover the manner in which and the extent to which extent labour migration from Turkey to the United Kingdom (UK) affects the international trade between the two countries. The central research question which will underpin this paper is as follows:
"What are the effects of labour migration, from Turkey to the UK on the trade between the two countries?"
As a means of successfully facilitating the aims of the paper, the following objectives have been identified:
1. To explore the changes in Turkey-UK immigration with consideration for the immigration reasons 2. To explore the changes in international trade between the two countries 3. To determine links between the labour migration and the international trade.
In view of this, the remainder of this paper is structured in a way in which each of the objectives will be addressed and fulfilled.
Relation between Immigration and Trade: Literature Review
The relationship between migrants and trade has long been debated in both academic and social quarters. A consensus is, however, yet to emerge within related literature given the lack of identical studies as well as context of each of these studies. In this respect, a number of the studies happen to be unique in that they examine particular countries or countries within a specific region; 1 in addition to these, such studies are often constrained to a particular time frame and are not independent of other economic development such as recessions. 2 The latter variables are often called upon when questioning and critiquing any new findings and conclusions however the empirical findings of such studies are seldom rendered invalid. Few commentators have however questioned the extent to which the impact immigration can have upon trade can be determined empirically through the application of economic models and statistical analyses.
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One such example which serves to attest to the assertions of the latter authors is the relationship between Turkey and Germany. As of the turning of the new Century, Turks in Germany were said to represent the single largest diaspora in Europe 4 and the impact this group has had upon international trade within Germany is said to be "difficult to account for empirically". 5 The author offers insight as to why the phenomenon is indeed difficult to account for inasmuch that "such ties are underpinned by a complex combination of historical, political and cultural characteristics, which in turn are both the cause and the consequence of myriad past events". 6 To this extent, Parson (2012) is not alone in these assertions as both Lucas (2008) and Hanson (2010) share similar sentiment and point to factors such as cultural similarities, bilateral economic policies as well as trading agreements all of which tend to have a positive impact upon trade and therefore difficult to measure empirically.
A Positive Impact on Trade?
In view of this, when examining both immigration and trade, Mundra (2003) offers a relatively simple premise insomuch that immigration invariably facilitates international trade given that immigrants tend to demand products from their home countries, this in turn impacts up transaction costs by mainly lowering these thereby ultimately serving to facilitate international trade.
7 Such assertions are echoed nearly a decade later as Leitao (2013) also concludes that immigration does indeed have a positive influence upon trade, mainly trade between host and home countries where transaction costs tend to be lowered. 8 This particular notion, however, was brought to the fore by Gould (1994) who in his seminal work relating to immigration and trade asserted that migrants, given their situation were predisposed with the ability to foster and facilitate trade between their home nation and host country.
9 As such, the author opined that migrants tend to be bilingual in both their mother tongues as well as the language of their host nation. In addition to this, they often possess knowledge and have insight into the products and markets in both countries as well as the local laws and regulations each country is subject to and this insight ultimately serves to 11 Gould (1994) coined the term 'information channel' to best describe this particular phenomenon which ultimately led to transaction costs being lowered.
The notion of the information channel and the role it subsequently plays in international trade features in additional literature surrounding the subject however the notion is likened to a 'network' rather than a channel. 12 In this respect, the authors emphasize the role played by social networks and business contacts in promoting trust between two trading countries as a result of their immigrant population. These in turn allow countries to overcome both informal trade barriers as well information asymmetries given the depth of knowledge, experience and insight possessed by migrants. An examination of the vast amount of empirical studies pertaining to the subject area reveal that the majority of studies have examined either single countries or a panel of countries, such as Hatzigeorgiou (2010) who examined a cross section of 75 countries. These studies however all make use of economic models, mainly gravity models to reach conclusions and therefore a distinct gap within the research has emerged. 13 In this respect, the present research with therefore seek to address this apparent gap by examining the issue from social perspective, rather than one which is wholly done so from a macroeconomic perspective.
In this regard, despite the numerous studies conducted on the topic, the notion of the information channel and network consistently feature. Lewer and Van den Berg (2009) directly state that immigration serves to stimulate trade given that it acts as platform upon which foreign direct investment flow backs to sources countries. Furthermore, the latter serves to ultimately increase income in both their mother tongues and the language of their host nation.
14 Rauch (1999) Bratti et al (2011) who also suggest that migrants invariably impact upon international trade channels given their preference for products from their home country. 16 Lewer and Van den Berg (2009) in their examination of over 10 OECD countries over a nine year period, mainly 1991-2001 found that immigration did indeed stimulate 'bi-lateral trade '. 17 In this respect, from their research, the authors conclude that in addition to increasing foreign direct investment flows, immigration serves to both create new trade networks between immigrants in destination and native countries whilst also raising income in immigrant destination countries.
Whilst thus far, the narrative and discussion has focused upon the networks and channels created by immigrants and the extent to which this improves international trade, Mundra (2003) touches upon a point which has otherwise been neglected with the academic referred to thus far. To this extent, the author purports that immigrants have a long established reputation of being entrepreneurial with a "high propensity for risk taking".
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As such the author continues by referencing a number of immigrant groups who have carved a reputation for themselves in the US for being hardworking and devoted to trade. Mundra (2003) 19 Immigrant groups who pursue ventures such as restaurants and supermarkets will often have to seek produce from abroad or at the very least from their home countries, this point has also been touched upon previously as it naturally contributes to international trade.
Changes in Migration between Turkey and UK
Official reports suggest that the Turkish immigrants have been arriving in the UK since the beginning of the 20 th Century; the period between the late 1950s and early 1960s saw a wide-scale migration from Turkey to the 15 whole of Western Europe which largely occurred for economic reasons.
20 As far as the UK was concerned, the Turks who arrived were mainly from the Turkish Cypriot diaspora and Britain's colonial past in Cyprus meant that they were in turn considered to be British subjects. 21 As far as recent figures suggest, the Turkish population in the UK is said to be in excess of 250,000, it is prudent to note however that this figure includes Kurdish migrants as well as Turkish Cypriots.
22 As a minority group within the UK, the Turks have been previously referred to as the 'invisible' minority given the lack of discourse and attention generated with this particular group. 23 That said however, despite this, the Turkish population within the UK at least, have a reputation of being extremely entrepreneurial and are said to often seek employment within their local communities.
24 London in particular is home to a number of leading Turkish restaurants, cafes and kebab houses all of which add to the city's cosmopolitan landscape.
Despite there being large numbers of Turkish immigrants within the UK, the actual number of Turks being permitted entry and granted stay within the UK has declined considerably. Duvell (2010) states that between 1985 and 2005, only 36,569 Turkish nationals applied for asylum; as a result the author concludes that Turkish nationals represent only a small share of the total migration to the UK. 25 Such assertions are further supported by figures (Table 1 ) which indicate the decline in asylum applications over the past decade. 27 Turks however are the 8 th highest nationality of applicants granted extended work visas. In addition, Turkey also represents the third highest nationalities issues student visas, behind only Russia and China. The Home Office note however that the high number of applications from Turkish nationals relates to the fact that they are able to 'switch' this visa to a work visa under the European Community Association Agreement with Turkey which extends special visa provisions to Turks.
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As depicted in both Figures 2 and 3, the number of Turkish migrants within the UK has declined slightly compared to 1995 when this number was at its peak. In this respect, exports from Turkey remained marginal during the 80s and 90s however since the influx of Turks in 1995, the consumption of consumer goods almost doubles and despite the decline in migrants, this figure has continued to steadily increase of the past few years. Exports in consumption goods shot up and these goods are typically those consumed by individuals or households and are considered as those goods which satisfy the needs of households and members of a given community. 31 As far as imports from the UK are concerned, these also grew exponentially however differed in terms of the most valuable as far as capital, consumption and intermediary goods are concerned. In this respect, whilst consumption goods exceeded $4bn in value as far as exports were concerned, Turkish imports exceeded $3.5bn in value however this figure relates to intermediary goods rather than consumption goods. Intermediary goods are those used as inputs in partly finished goods, this includes, steel, car engines and substances such as chlorine, all of which are used in finished products.
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At present, trade between the UK and Turkey is valued at over £5 billion a year and in recent years, exports from the UK to Turkey have risen dramatically with a 31% increase in 2011 and 38% during 2012. 33 In addition to this, the UK remains the second largest investor in Turkey whilst the UK itself attracted 13 new investment projects from Turkey in 2010. Trade between the two countries peaked during 2012 where the highest annual trade was reported at being $14.3 billion. As far as 2013 is concerned, UK exports to Turkey have gone strength to strength and are presently reported to have increased by 9.5%. That said however, Turkish exports this year have lowered slightly as reported at $3.3 billion, a figure which has decreased by 4.4% compared to the previous year. 35 The declining market share however has not caused much concern within the UK at least given that Turkey has not been a traditional market as far as the UK is concerned and the decline in market share experienced has largely to do with increased exports from China. 36 The report by Chamber International also shows that trade between the two countries has increased by an impressive 35% since 2009.
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Turkish Economy: An Overview
At this point it should be noted the dramatic progress which Turkey has made for last ten years. Turkey is today counted amongst Europe's foremost economies; in 2011 alone, Turkey established itself as Europe's fastest growing economy as attested to by the 8.5% growth in the country's GDP. Turkey's GDP per capita has tripled between 2002 and 2011; household income has therefore increased and this in turn has had a positive impact upon purchasing power amongst the country's population. 38 As a result, Turkey is predicted to continue along this trajectory and by 2018 will precede its European counterparts such as Spain and Italy and become the world's second fastest growing economy. At present, Turkey continues it EU accession, which in turn is heralded as being a key driver as far as modernization of the Turkish economy is concerned. Turkey boasts a population of over 70 million whilst occupying a strategic geographical position in that it is a gateway into Central Asian and Middle Eastern markets. The World Trade Organization (WTO) recently noted Turkey's economic powers and highlighted the fact that the Turkish economy has been 'booming' over the last decade. In this respect, Turkey's exports hit record levels in 2012 as the country registered an 11.2% growth in exports. As a result, Turkey is purported as one of the countries which is fast changing the face of international trade relations given the fact that they have formed a complex global value chain. Despite the 'legacy' left behind by the global financial crisis, Turkey has managed to circumvent economic recession and any subsequent fallout. This has mainly been due to the lack of reliance the country has upon its financial sector as well as its diversified trade portfolio insomuch that its positioned to both assist British multinationals to reach local markets, rather those extending beyond Europe such as North Africa and the Middle East. 40 Turkey's financial sector has also been of considerable interest given the relative immunity shown; the President of the Investment Support & Promotion Agency of Turkey recently echoed the strength of the financial sector and its apparent lure particularly for countries such as the UK. In addition to the financial sector, the energy sector is also positioned as having a high growth potential given that "Turkey's energy demand is expanding exponentially in parallel with the nation's economic growth".
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British companies have already taken note of such growth and the Turkish Government have recently made way for additional investment avenues through which British companies are able to enter into Turkey, namely public private partnership projects (PPP). Such partnerships largely concern the education, energy, defense, transport and healthcare services which British companies are said to have a sense of expertise in. Whilst Turkey's geographic position is arbitrary, its emergence as a leading global economy has not been so arbitrary rather the Turkish Government have long placed international trade at the forefront of their strategy and have fostered the right environment for investment, both foreign and local. 42 Over recent years the Turkish Government has actively positioned Turkey as strategic and effective location for multinational headquarters given the country's proximity to developed and emerging markets. As a means of facilitating this more effectively, the Government even went as far as to amend Foreign Direct Investment (FDI) legislation to ensure that multinationals and other foreign companies are able to establish management centers under a 'liaison office structure' which allows such companies to have a presence in Turkey without having to pay VAT, personal income taxes as well as corporate tax. The effectiveness of the environment fostered by the Government is further attested to when one examines the figures ( figure 4 and figure 5 ) relating to the ease and speed at which it is possible to establish a company on Turkey. As a result of this, the number of foreign investors in Turkey has increased rapidly over the past decade given that in 2002, there were a total of 56,000 foreign companies in the country compare to the 326,000 boasted in 2012. FDI has also considerably increased over the past decade and this is widely attributed to the increase in foreign investors.
Foreign investors are continually attracted to Turkey due to the environment fostered by the Government, these companies have access to sectors which are less advanced when compared to their home countries and are thereby considered to be low in risk. In addition of lowered risk tolerance, Turkey also provides multinationals with access to an emerging market and a population of over 70 million. Turkey also stands to benefit from the entry of multinationals into their domestic market as foreign investors tend to bring know-how and experience which are naturally passed on into the economy. As mentioned, Turkey's consumer base has rapidly expanded over the past decade and so has purchasing power, economic growth is also widely attributed to the young and dynamic population (figure 6) 45 . Turkey is home to a considerably young population, who are of working age; this particular demographic serves as a lucrative consumer group given their mobility and purchasing power.
Trade between UK and Turkey
The UK has actively sought to increase trading ties with Turkey over the past few years as the UK prime minister recently referred to Turkey as a European 'BRIC, thereby suggesting that the country was on a par with the world's fastest developing economies such as Brazil and Russia. In 2010, Turkey remained the UK's 22 nd largest export destination and its 19 th largest source of imports. 47 At present over 2200 UK companies conduct business in Turkey and trade between the two respective countries reached £9.1 billion. Both countries sought to double bilateral trade by 2015 during 2010 and since then, trade has gone from strength to strength and has exceeded targets set by over 40%. Table 2 , total trade between Turkey and the UK dipped slightly during 2009 and whilst there is no indication provided as to why, it is prudent to note that 2009 represented the peak of the financial crisis and subsequent economic recessions which had swept across European markets. 48 That said however, total trade dipped again between January and September 2011 to 6.8%, a figure which is distinctly lower than reported in both 2007 and 2008. As depicted in the figure 7, since 2001, Turkey has actively traded with its European counterparts as well as North America, Canada and Mexico (NAFTA); that said however, outside of these trade agreement regions, Turkey's highest export nations were Germany and the UK. 
As depicted in
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That said however, as far as imports into Turkey were concerned, the UK did not rank as high as Germany led the way as far as sole countries were concerned, followed by Russia and the Italy. The UK lagged behind both Asia and the Rest of the Middle East as far as imports were concerned. The figures depicted above mainly relate to commodities whilst Turkey's greatest exports in this category include apparel, foodstuff, textiles, metal manufacturers and transport equipment. As far as exports are concerned, Germany remain the country's largest export partner followed by Iraq and Iran; that said, the UK remains Turkey's second highest export partner as far as European nations are concerned. 
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In addition to this, data released by Turkish British Chamber of Commerce and Industry reveals that the trading relationship between the two respective countries has gone from strength to strength. As such, between the period 2001-2008, trade between the UK and Turkey grew by an impressive 8, 7% in a space of seven years as depicted in the figure 9. This data relates to UK exports and Turkey has managed to cement its position as one of the UK's fastest growing trading partners against competition from behemoths such as China, Russia and India. The only other European country to be placed ahead of Turkey is Poland. 
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As far as imports are concerned, the partnership between the two countries has grown by a whopping 12.9% on an annual basis as depicted in figure 10 . It is prudent to note however that in terms of both exports and imports, Turkey remains the UK's 17 th largest trading partner, which said however, trade between the two countries has grown exponentially over a period of seven years and higher than the remaining sixteen trading partners of the UK. 
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As far as actual exports are concerned, Turkey primarily exports artifacts such as vehicle, railway and tramway related stock and parts. That said however, the value of these objects has in turn decreased significantly, more specifically by 62% between 2008 and 2009. Clothing and textiles are Turkey second largest export to the UK and over the period defined, the value of this has only decreased marginally. Electrical machinery and equipment closely follows clothing and textiles however this again dipped by 25%. Whilst machinery and stock relating to rail and tramways and electrical machinery has decreased, there has been growth amongst other product areas, these include foodstuffs such as fruit and nuts, aluminium articles. Pharmaceutical products increased exponentially by 42% however the largest export related growth relates to products of animal origins which grew by a huge 1181% whilst animals and vegetables fats and oils and their byproducts grew by 634.4%. In keeping with foodstuffs, there was a whopping 428% increase in fish, crustaceans and molluscs exports and meat 53 TBCCI, ibid.
and edible meat offals which also increased by 237.4%. It is prudent to note however, that as depicted in Figure 11, 
UK's Strategy to Access the Turkish Market
The UK has actively sought to increase trade ties with Turkey and in addition to actively stating this, the UK Government have taken a number of steps to facilitate their aims by firstly creating a role for a UKTI Director, the duties of which extend beyond Turkey, in addition to this, a number of new staff have also been added to the Foreign and Commonwealth Office' Turkish based operations to develop economic and commercial matters. As far as the UK is concerned, Turkey has previously been designated as a high growth emerging market and as a result of this; the UK has actively sought to improve ties with the country. The new members of staff added mainly relate to the development of an investment team who are mainly concerned with inward investment, based in Istanbul. In addition to Istanbul, the Government also increased staff members in Izmir in a bid to tackling the barriers associated business.
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Increasing ties and resources as well as strengthening relationships within the Turkish market has not been the only endeavor undertaken by the UK Government; coupled with this, the UK Government is also actively promoting the UK as an investment location for Turkish based investors. In this respect, UK representatives in Turkey are also promoting the UK and the strengths of its business environment, in particular the City of London and the financial services sector. In addition to specific sectors such as the financial sector and locations such as London the strength of the country's legal structure as well as the potential for professional development. As a means of further enhancing trade, Turkey itself has taken a number of measures in the past, including Preferential Trade Agreements with the aim of facilitating greater economic cooperation.
As a means of improving access to resources for British based companies, the UK Government has actively sought to improve relations with their Turkish counterparts. This includes more favorable visa conditions to Turks which has this far resulted in 93% success rate for applicants between 2007 and 2008. The UK also remains a key advocate for Turkey's ascension into the UK. In addition to the above, the UK is actively taking note in developments within the Turkish energy sector which it has identified as being very lucrative. In a recent memorandum regarding Turkey, it was highlighted that there is a 'crying need' for greater capacity (power) within Turkey and the country is looking towards installation of associated plants. The UK has therefore positioned itself as one of the key providers and partners of such services given the country's expertise within the energy sector.
Conclusion
As determined within the literature review, economists assert that the development of migrant communities within a country invariably lower the transaction costs of trade between their new host nation and the country of their origin. This particular issue has attracted considerable attention and interest and has resulted in a number of empirical studies being conducted to substantiate the extent to which migrants do indeed impact positively upon trade. In keeping with the assertions made by Parson (2012), Lewer and Van den Berg (2009) and Gould (1994) to name but a few, Turks in England have quickly created networks and channels through which to trade products between the two countries and this is further evident in the findings presented by Insel and Çakmak (2010) . The authors state that whilst the influx of migrants in the UK declined within the past few years, import and export trade has grown exponentially, more interesting, the highest category of export products relates to consumption goods which tend to be those goods which are consumed by households and communities. This serves to attests to the findings presented by Parson (2012) and Gould (1994) insomuch that immigrants tends to covet products from their home countries, in particular consumption goods which they subsequently form networks through which to facilitate the trade of such goods.
Whilst Insel and Çakmak (2010) do not explicitly highlight the types of consumption products, data released by TBCCI (2013) reveals that the exports of foodstuffs such as oils, fish, dried fruit and other edibles have increased dramatically over the past few years. The Global Financial Crisis impacted negatively upon the traditional export of rail and tramway stock and as a result the main export categories between the UK and Turkey declined considerably. That said however, consumption goods such as foods almost grew by 1000% in some cases.
Whilst the presence of Turkish immigrants has served to propel bilateral trade between the two countries, the findings reveal that this has not been the sole driver of trade, Turkey is considered as a leading economy and counted amongst Europe's fastest growing economies which will go on to cement its position amongst the world's fastest growing economies by 2018. This has not gone unnoticed by the UK which has actively sought to create ties with Turkey, firstly through improving access to the country by providing Turks with favourable visa conditions but also creating and establishing political and economic networks in Turkey itself. Turkey on the other hand have noted the UK's expertise in private sectors such as the financial sector as well as public sectors such as healthcare and energy and are keen to attract the UK to explore operations and partnerships within the country through vehicles such as PPP projects.
If we analyse the subject from the point of Custom Union as of 1996, it can be said that asymmetry in the EU's favour is the main problem and the Custom Union is not working as it should be worked. The main reason is that it excludes the services sector, including legal services such as lawyers and legal services firms which the UK is comparatively advantageous.
In light of this, whilst statistics suggest that trade did indeed surge between the two countries as a result of an increasing immigrant population, the current endeavours being made by the UK are difficult to link to immigration. Whilst the root of this move may indeed be the influx of immigrant received in the previous Century, Turkey's strategic geographic position, large consumer market and favourable foreign investment conditions cannot be ignored by any developed country looking to further its economic ties.
